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The concept of a digital media in hotels has existed for many years. 
So far, it is most often present as a separate „TV channel“ for use in the 
hotel rooms. The idea is visitors to be informed about the services they 
can use within the hotel - restaurants, entertainment, excursions and more 
in a facilitated way.

Today, thanks to the digital networks and the variety of displays and 
other imaging devices (kiosks, totems, interactive boards, and portable 
media devices), this information goes beyond the rooms not only to inform 
but also to create a feeling of a more enjoyable experience in the hotel 
lobbies, restaurants and lounges. 

 In hotels with conference centers designed for thousands of people, 
digital media is a fast and flexible mechanism for keeping information 
about conferences and exhibitions always up-to-date and accurate. It is also 
suitable for navigation (wayfinding), where do each service can be obtained 
and how to reach to a certain goal.

Introduction

From the past to the future

 The information goes beyond the rooms not only  
 to inform but also to create a feeling of a more  
 enjoyable experience in the hotel lobbies,  
 restaurants and lounges. 
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Although the installation of digital media seems easy at first glance, 
anyone who has participated in such a process can confirm that this 
is far from being so. According to a large number of customers, the idea 
is similar to buying a new TV that everyone can connect and turn on. 
Regardless of the purpose and the number of endpoint devices (number 
of displays, kiosks, etc.), this initiative is an IT project that employs 
many different types of competencies - a team of business consultants, 
integrators, marketing specialists, designers and organizers.

An essential part of the project is the media content that directly 
communicates with the visitors. A challenge for any media manager 
is to create and maintain such content whose structure and information 
reaches imperceptibly to the auditorium and simultaneously informs, 
entertains and remains a memory of an experience in the hotel.

There are many effective ways for using the media in a hotel, 
but the most common are focusing on the lobby, conference centers, 
restaurants and rooms.

Challenges and applications

The strategy is needed from the beginning

LONDON

 The hotel business, like the most of the others,  
 is developing under the continuously pressure  
 of the increasingly demanding conditions  
 on the market. The hotels face the challenge  
 of meeting their expectations of an intriguing,  
 engaging and interactive venue. A properly  
 managed digital media creates a sense of  
 experience in the visitors by providing them  
 with information at the right time and place,  
 predisposing them to take a decision. What‘s  
 more - it‘s a part of the overall design  
 of the atmosphere in the hotel, contributing  
 to this the hotel visitors to feel special. 

Distinction from competition
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In line with the statement „the first impression 
is the most important“ is the most common 
practice for first installation in this part 
of the hotel, which „welcomes“ the guests – 
the lobby. The technology is no longer distant 
and unknown, but a natural part of our life. 
Whether we are - at work, at home or on 
a vacation, we use technology and therefore 
we expect to see digital content anywhere 
around us. The guests of the hotel could be 
informed even when the reception is closed 
via displays or kiosks. The most common 
information concerns transport services, SPA 
services, show places and upcoming events 
in the hotel area, organized excursions, etc.

The first thing the participants in an event need 
to know is where it is. This is also the reason 
why one of the most common applications 
of digital media in hotels is designed to guide 
the visitors. This type of technology contributes 
a lot to the organization, especially when 
organizing bigger events with a large number 
of participants located within a group of hotels. 
Each event has its own appearance and 
branding within the media. Digital images 
and centralized management are two significant 
advantages over the printing, distribution 
and replacement of printed boards and labels. 
The media is much more flexible regarding 
to any changes in the content - hall number, 
description of the seminar, lecturer name, 
time of conducting, etc. The media could 
be integrated with the used organization 
event systems and web pages as a tool 
of dynamically updating the displayed 
information on the endpoint devices - screens, 
kiosks, totems, etc. The guests can use the 
interactive technology to find the way to their 
room, to the conference hall, restaurants, etc.

Lobby Conference center
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Very often there are more restaurants 
in the hotels with dedicated menus of different 
types of cuisine - Mediterranean, Chinese, 
national and others. The guests can get 
information about their location and style 
through interactive displays in the lobby, 
as well as more detailed through the digital 
menus at the entrance of each restaurant. 
The media content at such points of the hotel 
requires a professional approach to make 
the content attractive and impacting.

The restaurants should provide accurate 
and up-to-date information on the contents 
of the products from which each dish was 
prepared. The dynamic nature of this business 
can take advantage of the digital representation 
of the data. The digital media replaces data 
centrally in an extremely easy and flexible way, 

Restaurants and casinos

unlike the paper menus that require frequent 
printing, distribution and lamination. The most 
commonly used solution is a kiosk that provides 
information to customers in a contemporary, 
attractive and interactive way.

The casinos offer many different games 
and activities that could be explained by 
appropriate content on certain screens. The 
media is also suitable for the announcement 
of special or winning jackpot games.

Any integration has something unique, 
depending on the hotel location, its customer 
focus and its goal to achieve through this 
media. One thing is common for any digital 
media installation and that is the creation 
and maintenance of the content. It must 
be up-to-date, attentive, with an unobtrusive 
approach, suitably presented, in the right 
place, to the right audience, regardless 
of the specifics of the particular case. The 
content is the basis for success, and at the 
same time it is much underestimated. Most 
often there isn‘t enough time spent on the 
content or the team that creates it does not 
have the necessary knowledge, experience 
and competencies. When the investor does 
not have the necessary human resources for 
the continuous updating of the media through 
new and varied content, it is a good practice 
to assign it to the integrator. The world trends 
show that the most successful model is 
content creation to be carried out by integrator 
specialized teams. The client should have 
the possibility to fill in limited fields that are 
dynamically changing while at the same time 
no deep knowledge of the system is required.

The most commonly used 

solution is a kiosk that provides 

information to customers in a 

contemporary, attractive and 

interactive way.
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Outside the hotel there are many interested companies who would like 
their message to reach its guests. Whether they are shops, attractions, 
sports or medical centers, they could be present with media content and 
receive an automatically generated report of how long this content has 
been broadcast and in which time zones. This functionality allows targeting 
the audience depending on which part of the day the broadcast is, and 
reporting the advertising time which has to be paid for each advertiser.

Return of investment

Advertising campaigns

The solution may include 

a webcam for the traffic tracking. 

This functionality provides 

audience analysis* and the rating 

of the broadcast content. This 

is a convenient tool for calculating 

the value of the ad content!

* The system keeps the anonymity!

The content is managed centrally 

and it is in line with the corporate 

vision of the hotel. It may include: 

Clocks that show the time in key 

cities all over the planet.

The media attracts the attention 

of the visitors via generally useful 

information such as news and 

weather forecasts.
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Contacts
If you would like to share your ideas and 
comments on this subject, please send  
a message to: sales@risk.bg
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