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Introduction
Organizing and sharing information

Organization strategy and problems of internal corporate communication
are of a key importance for any company, regardless of its size and area
of business activity. Effective daily operational activities of each company
directly depend on properly developed organization processes, related to
the internal information exchange, employees’ experience, and internal
management structure, employees’ awareness of company strategies
and objectives and also good team interaction. The internal corporate
communication is one of the engines of each modern company working
process and an essential part of company ethics. And its main purpose is
sharing the company goals and objectives to its employees. Well organized
communication channels contribute a lot for fulfillment of company
objectives, generating and sharing of new ideas, enhancing employees’
motivation, implementation of feedback and control procedures of various
groups and departments.
The efficient and rapid way of distributing corporate information is
quite a difficult task for medium and large size companies. Communication
channels are vital links between managers and employees. They are
of basic importance for internal corporate coordination and contribute
significantly to distribute the necessary business information at all
management levels. Internal communications have a crucial role to help a
company to function as a single unit.
A company can achieve overall success and efficiency only when it
is able to provide each associate the opportunity to use all collaborative
working tools and builds a corporate culture of interaction using various
resources.

Communication channels are vital links
between managers and employees. They
are of basic importance for internal corporate
coordination and contribute significantly
to distribute the necessary business
information at all management levels. Internal
communications have a crucial role to help
a company to function as a single unit.
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Organizing and sharing information

Together with the traditional tools – such as corporate web-site and
e-mail messages, a lot of companies and government institutions, follow
the modern trends and take the advantage of implementing Digital Signage
for internal corporate communications purposes. Corporate digital media,
in fact, does not replace existing tools of communication and information
transfer, but very successfully completes them.
Digital media offers a lot of different opportunities for corporate
communication and creating successful corporate culture. One of the main
advantages of this technology is the option for flexible remote management
and updating of media content. System flexibility allows timely sharing
of relevant information. Dynamic and vivid images together with the
professionally designed content, involuntarily attract audience attention.
This contributes for easier and faster perceiving of internal messages
and announcements in daily office atmosphere of a busy schedule.

The system allows building
a video wall, designed to
broadcast synchronized
information.
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The Audience
Effective level of communication

Effective level of communication
means – delivering the necessary business
information which is important for fulfillment
of a particular task or activity, to the right
group of employees in the right place and
at the right time. Hardly anyone doubts that
the dynamic nature of today‘s business,
requires the implementation of truly effective
methods of internal communication between
the corporate departments and employee
groups, as necessary tools for ensuring company stability and development.
There are various departments and divisions in medium and large size companies.
They can be located in separate offices and
subsidiaries, production facilities and buildings.
Some companies have a certain part of their
employees who do not use computers in their
work. Different groups of employees have different interests, duties and responsibilities and
therefore need different company information.
Considering this segmentation, digital media
provides the option for setting
the appropriate management structure
of terminal devices and media content.
For example, the devices in office lobby can
convey only general corporate information. And
a playlist with relevant information for company
dealers could be added for sales department.

Effective level of communication could be achieved
when the needed information reaches:







At the right
time

In the right
place

To the right
group
of employees
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Choose the most
appropriate locations
to install media displays
Digital media objectives

An important task when implementing digital
media is a preliminary investigation for defining
the most appropriate locations to install media
displays.
They should be installed in places where
employees most often gather along or crossing
daily. Usually these are lobbies, landings in front
of elevators and hallways, rest rooms, cafes
and dining spots. Meeting rooms and common
areas of the corporate departments are also
quite suitable.
It is possible to broadcast internal data from
corporate information systems to assist workflow purposes of some departments. For example, delivery schedules and other daily logistic
activities in the company warehouses. Unlike
the corporate website, digital media displays
are always visible for the audience. That’s why
it is very important to ensure relevant, up to
date and timely updated, useful and well organized information.
The displays should be situated at the level
of visitors’ eyes and not at an inappropriately
high position. It is preferable to use portrait
screen orientation, so the display could be
perceived like a scoreboard, not like TV.
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Preliminary investigation for defining
the locations to install media displays.
The most appropriate places are those
where employees most often gather along
or crossing daily.
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Conclusion

Contemporary technologies, used in daily
process of professional collaboration and communication contribute a lot for changing current
business models and to establishing
the workplace of the new generation.
The traditional appearance of workplace
changes every year, office environment improves and internal company communication
tools are constantly developing and updating.
Digital media system definitely has its place
and real contribution to the implementation
of these important changes. Corporate digital
media can be used successfully as a tool for
sharing information and influence, but whether
it is attractive and valuable for people in the
company is not only a question of technology.
The most important part of digital media
system is media content – it should present
a modern and attractive design, a correct selection and permanent information updating, consistence with the company mission and goals,
as well as with overall corporate image.





Contemporary
and attractive
design

Correct selection
and information
updating

Corporate Digital media could be a very
successful tool for distributing information
and influence.
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Contacts
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