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RISK Electronics offers a complete set of 
services for project development, deployment 
and maintenance of own digital media system. 
This includes infrastructure deployment, content 
creation and design, content distribution and 
management, physical assets evaluation and 
developing a scheme for return on investment.

In this brochure we would like to introduce 
you a detailed description of our services for de-
velopment and creation of a professional media 
content design, provided by RISK Electronics 
“Media design” department.

RISK Electronics 
digital media “Emocion”. 
What we can offer?
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Media content and design

CONTENT *

* Emotion Studio allows to manage 

the content at any time and from any 

computer with internet access

** Server or cloud infrastructure

internet

variant 1**

variant 2**

Digital media (Digital Signage) is a centrally 
managed system, which is designed to broad-
cast diverse information, messages, images, 
video and advertisements in various digital for-
mats, using professional digital displays, touch 
screen monitors, tablets, kiosks and video walls 
located at various public spaces. Digital media 
displays, however, are not simply advertising 
posters or sign boards, but an integral part of 
an overall system, consisting of hardware com-
ponents and software application, that provide 
different tools for creation, visualization and 
management of the media content.

The key of digital media success
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Depending on the field of application and 
the effect, that is aimed to be achieved, profes-
sional displays of various types and different 
sizes, touch screens and kiosks with interactive 
user interface, monitors and mobile devices, 
could be installed or situated in many different 
appropriate locations that are well visible for the 
customers. 

 The technology provides you an opportunity  
 to contact a specific target audience in the  
 right place, at the right moment and the basic  
 instrument of digital media, is professionally  
 developed media content.

*** Digital media system 

offers interactivity for the 

viewer via touch screen that 

provides an option to manage 

the media content using 

a navigation systemkiosk system ***

video wall

digital display

tablet

Large size

(50"–65")

Designed for 

12 and 24 operation

Energy saving

technology

Large viewing angle 

(H/V – 178°)
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Generally speaking, the main application of 
Digital Signage is to convey any kind of visual 
information. But the selection and assessment 
of the appropriate information, that you would 
like to offer to your audience, is just the first 
step. At this point of the project, this is mere 
information. However, to receive an effective 
tool of impact, influence and retention of audi-
ence attention, communication or advertising 
medium, this information should be properly ar-
ranged, accordingly illustrated for the purposes 
of visualization, logically composed and finally 
– broadcasted at the right moment. 

It is strongly recommended, to estimate the 
efficiency of the media content through the 
users’ eyes. Chaotically broadcasted fragments 
of pre-collected data are not likely to attract 
the interest to which you aspire. To create an 
attractive and valuable media content, you need 
a clear concept of the content design, an ap-
propriate rationale of its overall vision and a so-
lution for the broadcasting method. The ultimate 
goal is to achieve long-term results.
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 Actually, it is no less important to present the  
 good quality media content in the right context,  
 otherwise even the most interesting content  
 will seem irrelevant for the audience.

In our information-cluttered environment 
today, we became very adept at filtering out the 
messages, which we don’t need and are not 
interested in. Your visual announcements can 
acquire real value only when the message is 
relevant to the specific audience, at a specific 
time and place, on a particular occasion or 
circumstances. The content should be relevant 
to the type of customers and visitors, who 
would stand in front of the media displays and 
to the type of information they would expect 
to receive. In other words – to keep people 
engaged and to communicate your messages 
effectively, it is absolutely necessary to create 
the right context of the media content.

 Digital media would successfully achieve  
 its objectives, when the particular context  
 of its media content would become the key  
 to motivate your customers’ actions  
 and activities.



Good quality media content

The main communication tool

In the contemporary surrounding environ-
ment, advertisements are no longer 
just static images but dynamic and 

interesting video stories.
Thus, the change in the audience percep-

tions, requires a change from static to dynamic 
media content, as well. The dynamic image 

has a huge advantage for capturing the 
attention of time-constrained individu-

als in the contemporary environ-
ment of everyday hurry and 

information density.

 If you want people to pay attention to what  
 the screen displays – you have to give them  
 a reason to do this.
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Depending on the preliminary defined 
goals, digital media system can be used for ful-
fillment of various tasks – to inform, to promote, 
to direct, to attract attention, to assist in taking 
an informed decision or even to influence 
emotionally.



  


inform

attract 
attention

direct

promote

influence 
emotionally
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Generally speaking, the key factor for Digital 
media success, extremely depends on media 
content and its design layout – it should be live 
and interesting, corresponding to the audience 
requirements and looks professional. 

The task that every digital media designer 
faces, is to create a content that is designed 
to take advantage of the complete system 
potential and, at the same time, to be an effec-
tive, professionally developed tool for audience 
impact and motivation.

Public information broadcasting

Digital media main applications

 Which are the most important rules, stages  
 and tools that underpin the creation  
 of successful media content? These issues  
 are related directly to the area of media  
 design development.

Internal corporate news and 

information broadcasting

Product and services promos 

and advertisements campaigns

Creating a positive brand or 

corporate image and ensuring 

friendly environment for customers 

and employees in shops, offices, 

public buildings

Entertaining customers 

and visitors

Detailed product or services 

information broadcasting, in order 

to raise customer awareness and 

experience

Design custom wayfinding maps 

and directories to help direct 

visitors at the territory of various 

types of buildings and sites (public 

institutions, campuses, metro 

stations, railway stations, etc.)

To attract attention, involve the audience, to create 

special commitments or even to send certain social 

messages





 Which are the most  
 important rules, stages  
 and tools that underpin  
 the creation of successful  
 media content? These  
 issues are related directly  
 to the area of media  
 design development.
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Objectives, expected results 
and basic principles

The professional media design purpose – 
is to display a specific visual media content, 
using a comprehensive unified information 
and communication аrt system.

The ultimate result that should to be 
achieved – broadcasting of a certain factual 
information for a specific target audience by 
using a structurally well organized and ergo-
nomically functional art system, consisting 
of clear semantic definitions.

READABILITY
How distinct are the char-
acters from one another? 
Typefaces that are highly 
modular or geometric may 
be less legible than those 
with more organic and 
individualized forms.

ATTRACTIVENESS
How memorable is the 
design? How unique are 
its details? Does it look 
amazing when you see it 
first?

INFORMATIVE
Does it comply the targets 
and does it satisfy custom-
ers‘ demands.









The most important guiding principles 
of the professional media design layout 
development are:

 To define properly media content objectives 
 and tasks, to develop media concept and 
 design, as well as to select the appropriate 
 visual tools and resources, it is a must to 
 conduct an initial research. 

Conducting a correct analysis of the environment 
and the target groups

1

Developing an original secure and sustainable set 
of layouts for content maintenance and reproduction

8

Clearly defining  
the content structure

2

Applying of current 
contemporary means 
of expression

5 Achieving a high 
communicative level

7

Appropriate compilation
3

Creating a functionally constructive 
and art-stylistic unity

4

New graphic design 
technologies application

6

Maintaining sustainable layout templates, which follow 

a preliminary developed strategy for rational screen 

deployment of all necessary information, reduces time 

for its updating, since they can be used repeatedly.

15
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Preliminary project research

The initial research includes an investigation 
and analysis of the specific area of digital 
media application. It also includes developing 
a systematic analysis and defining the hierarchi-
cal structure of all mandatory elements and the 
complete information volume. 
It is recommended, to hold the necessary 
assessment and choice of an appropriate 
visualization method of the main idea of digital 
media content.

Preliminary research, which includes 
investigation, analysis and systemati-
zation of collected information repre-
sents 60% of the working process

Another 40% are dedicated to the 
development of content design, pro-
ject and accomplishment of digital 
media concept



Design

In terms of semiotics, this information and communication system 
is a subject of specific spatial organization, specific techniques 
of visualization of text messages (titles, basic and additional text 
messages typography) and picture messages (such as symbols 
and signs, maps and 3D diagrams, photo images, video).

Which are the essential features of digital media, 
as an information and communication system?

17
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Тhe term refers to the suitable balance 
determination between the text messages, 
graphic forms and picture messages in an inte-
grated and harmonious visual environment.

Spatial organization

green line

gray line

pink line

a grid system consisting 
of horizontal and vertical 
lines, which forms 5 
column system

baseline of text

book edition diagonal 
with 16:9 aspect ratio, 
inspired by media design 
EMOCION aspect ratio
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Typography

An art and technique of relevant and aes-
thetic manner of use of different writing systems 
graphic signs.

Serif Type Styles

Contrast between thick and 

thin strokes is abrupt and 

dramatic. The axis of curved 

strokes is vertical. These 

tend to be highly mannered 

designs, with clearly 

constructed letters.

Neoclassical Serif 

These typefaces became 

popular in the 19th century 

for advertising display. They 

are characterized with very 

heavy serifs.

Calligraphic Scripts

These scripts mimic 

calligraphic writing. They 

can be connecting or non-

connecting in design.

Geometric Sans Serif

Simple geometric shapes 

influence the construction of 

these typefaces.

 Most typefaces can be classified into one  
 of four basic groups: those with serifs, those  
 without serifs, scripts and decorative styles.  
 It has a various systems whit sub-categories  
 to more definitively categorize typefaces. 
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Picture messages

Static images and videos, used as auxiliary 
elements for conveying information.

We are convinced that professional compe-
tencies of the graphic design specialist are of 
crucial importance for the real success 
of professional vision of media content.

 All these elements have to represent a unified  
 integrity as with the overall visual concept  
 as well as in relation to each other.



21

RISK Electronics media 
design department

Professional competences

Video editing

Photography

Cinematography

Computer animation

Raster graphics

Typeface development

Vector graphics

Typography

Illustration

as content
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What are the services 
we offer

Graphic idea development

The 4 law of beautiful typography

Content design should be a well-balanced combination of func-
tionality and aesthetics. The purpose of the graphic idea is to achieve 
quick, accurate and clear brand recognition and maximum efficiency in 
conveying each specific announcement using logically structured graphic 
messages. This visual integrity is generated, based on the preliminary 
researches of the specific sphere of media design application together 
with the appropriately selected and implemented means and forms of 
expression. Media content overall vision specification approach is strictly 
individual. We realize, that our responsibility is to share the information in 
an appropriate form, so to be properly understood.

Contrast Alignment PropinquitySameness

 We know how to arrange and incorporate 
 third-party static and video resources,
 but what brings us real satisfaction – 
 is to design and produce our own digital 
 media resources! 
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Тhey could be a basic part of the entire 

graphic idea. 

Pictograms are images that repre-

sent symbols and characters, united 

by an overall artistic and aesthetic 

measure, which is consistent to the 

general experience, current practices 

and standards.

Pictograms are images that repre-

sent symbols and characters, united 

by an overall artistic and aesthetic 

measure, which is consistent to the 

general audience experience, current 

public practices and standards. The 

form is constructed by using a modular 

grid, which helps to combine the indi-

vidualities into one aggregate graphic 

and stylistic unity as a system, while 

ensuring their recognition. The graphic 

image is generalized and without using 

any details.

The colors of these images have a 

leading role in expressing of the visual 

impression. The tools used to create 

this illustrative material are determined 

in accordance with the achievement of 

the relevant final result. These could be 

illustrations, painted by hand or by us-

ing a computer processing – generated 

by raster or vector graphics.

The application of 3D images meets 

the contemporary demand for more 

detailed visual information and could be 

adequately integrated into the media 

content. This method provides an 

interactive experience, easily wins the 

consumer confidence and creates a 

positive feel about the product

Тo become a bestseller, each product, 

first should receive the customer’s 

approval, to attract his attention and to 

provoke a desire to be obtained. Prod-

uct photography has the aim to create 

an idealized image of a certain object, 

making it shining with a bright glitter. 

It creates a suggestion of better terms, 

conditions or results of using a particu-

lar product. It is recommended to work 

with actors or models, which earn cus-

tomers‘ confidence, in order to achieve 

stronger and long lasting identification 

with a particular brand, a product or a 

company.

Isometrics simulates three-dimensional 

(3D) environment that brings an ad-

ditional freshness of already used forms 

of expression and allows the transmis-

sion of larger information volumes, 

using two extra dimensions.

Pictograms Full-color illustrations

3D produst photographyProduct images Advertising photography

Isometric illustration

Creation and selection of imaging materials

illustra
tions
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Conclusion

The videos follow the pattern of the static 
pictorial material, but along with that, they 
bring the necessary dynamic, in response 
to steadily growing difficulties in human 
senses satisfaction. These could be:

We should not forget, however, that together 
with the main objective to inform and advertise, 
digital media also has the mission to entertain 
and thus the audience would be attracted 
for sure.

Therefore it is of essential importance to ap-
ply the right marketing approach in creating me-
dia content and to consider it through the cus-
tomers‘ eyes. Well constructed, attractive and 
contemporary media content design is the most 
effective tool of sending the right message, and 
to achieve the digital media purposes.

 The individual approach to each particular  
 project identifies the set, the correct ratio  
 and the appropriate combination of picture  
 messaging.

 The media content has a primary importance  
 and could be a reason for both – not only  
 for the success but also for the failure  
 of digital media.

COMPUTER 

ANIMATION ADVERTISING 

VIDEO CLIPSPRODUCTS 

PHOTOGRAPHY

Creating and selecting of videos



Contract of this type is usually not subject 
to any significant changes. These contracts 
are usually negotiated when specification that 
is object of the contract can be specified with 
great accuracy. 

In this case there is minimum administrative 
burden on the contracting party but it subjects 
them to the maximum risk arising from full re-
sponsibility for deadline and all cost escalations. 

No overtime work is paid additionally.
That’s why in this case the price is highest.

This agreement is signed when a contrac-
tor is paid on the actual cost of direct labor on 
hourly basis usually for a definite number of em-
ployees and hours per day for a longer period 
of time for example 3 or more months. 

In this case the price is lower than that in 
fixed price contract because the work is riskless 
and for longer period of time. 

Overtime work is paid additionally.

Business approach

Fixed price contract Time and material contract
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Fixed Team contract

According to this contract the contractor 
hires a team for full time job for a long period 
of time usually in relation to fulfillment a project. 
This coordination between the contractor and 
the team is managed by a project manager. 
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final
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Project 
management

Business 
strategy

b

a

Realization 
proposal

Creation of vision 
and functionality

Functionality 
tests

Installation 
of media

c

e

Project Manager

Integrator

Media Design

Expert Realization

Business Strategy Consultant

Experts, terms and stages for implementation  

and competencies needed for one EMOCION campaign.

Experts

Assessment 
 of invested competencies  and 
resources

Expert Team 

responsible  for 

realization a project.

Expert Team 

responsible  for 

realization a project.

Terms and stages 
for implementation  

of the project
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Contacts
If you would like to share your ideas and 
comments on this subject, please send  
a message to: sales@risk.bg

© 2015 RISK Electronics. All right reserved.
Emocion is a trademark of RISK Electronics. The conditions described are current at the time of issue of the brochure.
This document serves for information only. This document RISK Electronics makes no warranties, express or implied.

Office and showroom
Business center Boila 
2L, Samokovsko shosse blvd. 
1138 Sofia, Bulgaria

tel.:  (+359 2) 9175 426
 (+359 2) 9175 437
website: www.risk.bg


