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Introduction
Main priorities

Purchasing a car is usually an important
event for the majority of modern people and can
be compared to a ritual that is generally related
to lengthy exploration and careful choice.
A competitive advantage for every car
showroom is everything to be at the highest
level - the car models presented, the service, the
overall atmosphere and vision.
If your business is in the field of car sales
or car service, then among your main priorities
is to create an attractive professional image,
to attract customers, to advertise effectively the
brands you offer or repair, as well as to maintain
active and effective customer relationships.
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Media‘s goals
The strategy is needed from the beginning

The latest modern technologies in the
digital media enables the construction of unique
solutions with different levels of complexity,
the highest quality of the broadcasted content
and flexible management and customization
capabilities tailored to the needs of each
individual customer. The technical equipment
can be optimally selected and combined in
order to maximize the benefits of the dynamic
advertising and information system of the digital
media for each project.
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Construction of
unique solutions
with different levels
of complexity

The highest quality
of broadcast content

Flexible management
and setup capabilities

Appropriately selected
technical equipment

Marketing and advertising

Recently, the car dealers - official importers and authorized dealers,
as well as the representatives of all other industries in trade, have to
fight in order to increase sales growth under conditions of very low user
activity. The automotive business managers are also looking for options
to optimize their marketing strategy and protect their investment in
advertising by increasing turnover and profits.
The amount of spending on marketing and advertising, usually are
a significant part of the total costs of each trading company. The
opportunity to reduce these costs in the long run and expanding the
scope of the target audience at the same time is one of the most
significant arguments in favor of the digital media in car showrooms.
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Endpoint devices

With the help of a system of various
endpoint devices like displays, kiosks, with
high quality and modern vision, can be created
a truly unique, ultramodern and futuristic
design.
Installing a combination of different by
purpose, dimensions and manner using digital
media devices - video walls, different sized
screens, touch screens or information kiosks,
tablets - and their functional layout in the
various sectors of the car showroom, enables
to save time, rationally to organize customer
and visitors service, as well as to achieve
special visual effects.
The pleasant atmosphere and the
professionally arranged space are an excellent
means of maximizing the impression. The
customer service satisfaction is increasing,
as well as the better opportunities to access
necessary and comprehensive information.

information kiosk

video wall

presentation tablet
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information screen

Advantages

1. Unified information transmission system
with one control and monitoring center.
2. Support of the most common graphic
and video formats.
3. Possibility of quickly and timely updating,
editing and supplementing of the media
content.
4. The digital media also provides the tools
for immediate tracking and measuring the
effectiveness and impact of the advertising
campaigns, which makes it a unique tool for
business analysis. So the broadcasted media
content is adapted and updated according to
the specific audience, the time period and the
market situation.

1.

Unified information system
and control.

2.

Support of the most
common graphic and
video formats.

3.

Timely updating of the
media content.

4.

Ability to analyze by
tracking campaign
efficiency.
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Your business
is of importance for us

Contacts
If you would like to share your ideas and
comments on this subject, please send
a message to: sales@risk.bg
Office and showroom
Business center Boila
2L, Samokovsko shosse blvd.
1138 Sofia, Bulgaria
tel.:

(+359 2) 9175 426
(+359 2) 9175 437
website: www.risk.bg
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