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Deployment of digital media system and 
professional management of media content 
can ensure a number of strategic benefits 
to the banking institution - better interaction 
with customers, better opportunities for targeted 
offers and promotions and improved level 
of internal corporate communication.

As the financial services sector is changing 
and developing quite dynamically, banks and 
other financial institutions, today offer an increas-
ing array and great variety of products and ser-
vices in order to retain loyal customers as long 
as possible and, of course, to attract new ones.

Introduction

Digital Signage technology – introduction







Better interaction with customers

Improved level of internal corporate 

communication

Better opportunities for targeted offers 

and promotions
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Using digital media contributes a lot to improve the interaction 
between bank and the customers. The technology could be very useful 
to facilitate the communication with the current and potential customers, 
to distribute the necessary information and to help clients to take easily 
the right decision. 

This consequently, would win customer loyalty and his personal com-
mitment to the banking institution. Customer satisfaction is a key factor for 
increasing sales, improving services and would contribute to faster return 
on investments. Marketing investigations revealed that customers perceive 
digital signage very positively.

Implementation of new digital visualization technologies, enhances 
positive customer experience and leads to definite changes in visitors‘ 
and customers‘ attitude to the brand.  Thus, digital media technology can 
have really wide application in a number of activities of each financial 
institution.

Media Objectives

A clear strategy is required from 
the very beginning

Functionalities Entertainment

•Products
•Brochures
•Tombola
•Investigation 
•Video

•Memory game
•Puzzle
•Quiz
•Catering

 



5

Weather forecast

Current news

Infotainment

News

Security 
recommendations
Announcements 

Third party advertising

TV advertisement

Brand strengthening

Dedicated product 
promo slot

Reduces prices 
products

Publications integration

Welcome greeting

Holiday’s greetings

Forthcoming event 
announcement
Site navigation

GENERAL PUBLIC 
INFORMATION

CONGRATULATION 
SLOT

INTERNAL 
INFORMATION

PRODUCT 
ADVERTISING

IMAGE 
ADVERTISING SLOT

PROMOTIONAL 
PRODUCTS

FACEBOOK 
INTEGRATION

10minutes 2 3 4 5 6 7 8 9 10 11 12 13 14 15

Entertainment



The competence to offer a variety of bank-
ing products and their smart combining, brings 
the customers a lot of bonuses and benefits, 
reduces their services costs and is at the core 
of each financial institution’s success.

The use of touch screens and interactive 
devices, such as - kiosks, interactive stands, 
tablets, allows programming of scenarios and 
combining products, that correspond to indi-
vidual demands of different customer groups 
(e.g. small enterprises). Digital media system 
tools are much more useful for promoting this 
kind of solutions than distributing of printed 
brochures. A touch-capable digital display can 
help the bank bring the convenience of online 
banking into the branch.

All researches show that the more products 
and services a customer benefit from a financial 
institution, the less likely he would leave for 
another bank.

Applications 
and advantages

Promoting of financial products and services

MEDIA CONTENT *

internet

variant 1**

variant 2**

* Emocion Studio allows content 

managing at every moment and from 

different devices!

** Server or cloud based solution

*** Digital media system offers inter-

activity and navigation options, using 

touch screens
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Kiosk network ***

Video wall

information displayPresentation tablet
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Interest rates, exchange rates etc.

Staff training

Banking is among the most heavily regulated industries and many 
of these complex regulations primarily affect banking operations, which 
are expected to form a significant annual growth.

Most banks have a wide branch network, and the largest of them even 
have branches, spread across remote geographic areas. This makes it dif-
ficult to conduct regular staff trainings and education.

Digital media system, itself is a very useful tool for developing interactive 
communication in bank branches and credit institutions.

Nowadays, the dynamic in financial services 
sector is extremely high and printed information 
brochures are quite expensive and ineffective 
in promoting of the most financial products. 
For example, information, concerning interest 
rates and exchange rates, changes daily and 
sometimes hourly. The software program tools 
for managing and updating media content 
in real time, offer high level of flexibility and 
functional opportunities that no other system
is able to provide.

Date

Time

Weather 
forecast







Digital media system includes 

hardware components and 

content management 

software. 50-inch professional 

displays equipped with 

industrial players and 

webcams for tracking 

customer traffic can replace 

successfully the currently 

used LED panels.

The media content 

is designed to be managed 

centrally and fully corresponds 

to the corporate vision of the 

bank. It includes: 

1. Animated product 

and promo information 

2. Daily currency rates 

information, automatically 

updated through the bank 

website.
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The effective communication with the customer starts immediately 
when the visitor walks through the door of the bank office and carries 
forward even when that person leaves it.

The communication process is complex and bank interior and exterior 
also contributes a lot for positive or negative customers’ experience. Digi-
tal signage system offers an efficient tool to enhance customers aware-
ness about products and services and creates a positive brand image 
each time they enter the bank branch.

Digital media can significantly reduce the perception of time and could 
be of real benefit for the person, who is waiting at the counter. Customers 
who acquire additional experience, as well as useful knowledge about 
particular financial services and at the same time, is having fun watching 
digital media displays are better informed, more receptive and motivated 
to take advantage of a certain bank service or product. Actually, the chal-
lenge to achieve a high level of customer satisfaction is a wide scope 
for experimentation and demonstration of digital media advantages 
in the future.

Customer satisfaction

Digital signage offers an 

efficient tool to enhance 

customers’ awareness about 

products and services and 

creates a positive brand 

image each time he enters 

the bank branch.
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Digital environment allows to conduct accurate feedback tests at each 
stage of offering of a particular product or service.

Digital media allows asking customer questions on various financial 
issues or problems in online mode, while they are waiting for their turn at 
the counter or while looking for information about certain bank product or 
service, with the help of interactive devices.

These responses (that, undoubtedly, are supposed to have a higher 
reliability of responses, obtained by using any other survey tools) may con-
tribute significantly for the creating and updating of the appropriate media 
design. The survey can help to define marketing focus and the objectives 
and to create the right message to the relevant customers’ target groups.

The interactive devices allow obtaining current feedback and the 
software management platform provides the option to adjust the content in 
accordance with the specific real time customers’ requests.

The analyses of all data - demographic and social status, visitors’ 
interests and behavior, aims to provide information for calculating the costs 
precisely and could help to attract new customers. 

Digital evolution in presenting information in a clear, concise and con-
sistent manner, that allows to significantly improve the visual effect and the 
level of accuracy in servicing is still under develoment.

Digital media could provide each financial institution unlimited resourc-
es and opportunities to improve the communication with their customers, 
to achieve maximum efficiency, to optimize costs, to attract more loyal 
customers and to increase profit.

Feedback

Conducting precise feedback researches

• Feedback tests for customers
• Analyzing customer responses 
and drawing conclusions that could 
contribute for creating and updating 
audience-appropriate media content  
• Media content adjustment, in accordance 
with particular requirements of customers

Improving commu-
nication sharing 
with customers

Costs 
optimization

Attracting loyal 
customers

Increasing
profit

Achieving of 
maximum efficiency
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Digital media allows asking customer questions on various 

financial issues or problems in online mode, while they are waiting 

for their turn at the counter or while looking for information about 

certain bank product or service, with the help of interactive devices.
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Your business 
is of importance for us

Contacts
If you would like to share your ideas and 
comments on this subject, please send  
a message to: sales@risk.bg
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Office and showroom
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