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The financial products and services often offer benefits that could 
be best illustrated with the help of dynamic images and video, rather than 
with the resources of boring statistical data. In order to win customers atten-
tion, the successful advertising campaigns are focused basically on high-
lighting the benefits of the product, rather than on describing of its features.

For instance, instead of proposing the standard printed brochure with 
a boring description of all advantages of a new credit card, the digital 
screens could attract immediately customer‘s attention with a vision 
of one possible outcome of using this credit service – a big happy 
family that enjoys family vacation. Or, instead of banner advertisement 
of low mortgage rates - digital media displays could broadcast a video 
story about smiling and happy people who are moving in their new home.

Introduction

Digital media advantages

Defining areas Media content 
strategy

Defining of media 
devices

 Digital screens would attract immediately  
 customer‘s attention with a vision of one  
 possible result of using of a particular  
 finance service. 

 An approach to the  
 technical implementation  
 of a project  



4

The deployment of digital media would allow banks and other finan-
cial institutions  change completely and improve the way of presenting 
information. They would be able also to improve the means of communica-
tion with their customers. All these key factors would increase customer 
satisfaction as well as overall bank revenue.

The most rational decision is, to install the screens and other digital 
media devices at locations where people are supposed to take some kind 
of financial decision and broadcasting of timely, automatically updated 
information would be very useful for them.

The locations, where this potentially useful information can be present-
ed and adopted in the most  efficient way, are: welcome area, community 
area, bank counters and desks.

Communication methods 
development
A clear strategy is required from 
the very beginning

 Digital media system contributes for improving  
 way of presenting information and develops  
 various means of communication with  
 customers. 

Functionalities Entertainment

•Products
•Brochures
•Tombola
•Investigation 
•Video

•Memory game
•Puzzle
•Quiz
•Catering
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The bank could develop a particularly differ-
ent strategy that is aimed at improving the living 
standards of its customers by increasing their 
awareness and by giving them an opportunity 
for gaining useful experience about various 
financial issues. With the help of different types 
of screens and interactive devices, bank visitors 
and customers can get acquainted with the cur-
rent offers and search for the necessary infor-
mation, by themselves, without bank employees‘ 
assistance and without need to hurry.  

Digital media could become a basic commu-
nication tool of this strategy and could contrib-
ute for increasing sales of credit products and 
bank deposits.

In the self serving zones, the customers 
have the freedom and the choice to explore 
the presented bank products and services, 
calculate partial payments on loans and interest 
on different deposits, ask questions or search 
for financial statements of the bank, certificates, 
licenses and various documents.

Communication tools



Digital media allows the bank authori-

ties to conduct researches on various 

financial issues or problems, 

in online mode, while the customers 

are waiting at the bank counters 

or while looking for a particular infor-

mation, using interactive devices 

in order to take their decision, con-

cerning certain bank product 

or service.
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The dynamic video images, could, undoubtedly, attract more effectively 
visitors’ attention.  Usually, people perceive visual information easily and are 
able to get a quite clear idea of what they are interested in. So, they will not 
have to ask bank employees for assistance, concerning each trivial issue.

On the other hand, this is of benefit for the bank employees as well.  
They are relieved of their obligation to explain one and the same thing 
to each customer. This is the way that digital media system contributes 
for improving the communication, reducing servicing time and the waiting 
time at the bank counters. The employees in the bank offices where digital 
media was already deployed, report that the information, provided by the 
installed devices, really helps the customers in taking a decision.

And to sum up - not only does the customer benefit when a financial 
institution deploys digital signage, but the institution itself benefits as well.  
For the institution itself, the benefits are real and the results are visible –  
an improved modern and professional vision, effectively invested marketing 
funds, higher rates of customer satisfaction and brand awareness 
and lower costs, higher profit.

Benefits for the institution and for customers

The media content 

is designed to be managed 

centrally and fully corresponds 

to the corporate vision 

of the bank. It includes:

1. Animated product 

and promo information.

2. Daily currency rates 

information, automatically 

updated through the bank 

website.

3. Media content includes 

also some dynamic elements 

for unintentionally attraction 

of viewers’ attention - such 

as current date, time and 

weather forecast. These 

dynamic components are also 

updated automatically.
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ВАЛУТНИ КУРСОВЕ

EUR

Купува / Buy
Продава / Sell
Фиксинг / Rate

1,95100
1,95900
1,95583

1,95100
1,95900
1,95583

1,95100
1,95900
1,95583

USD GPB
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Your business 
is of importance for us

Contacts
If you would like to share your ideas and 
comments on this subject, please send  
a message to: sales@risk.bg
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Office and showroom
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