“Emocion” Digital Media integration
in TBI bank
Provides new opportunities for target sales
and contributes for a quick impact
of the bank promotional campaigns.

Current situation description

TBI Bank is a part of TBI Financial services. One of the main Bank objectives is
to provide products and services, that are
intended to contribute the micro, small and
medium enterprises development. Some
of the basic Bank rules and purposes are:
to develop an individual approach to the
specific customer needs and to be flexible in
negotiating, striving to achieve real customer
satisfaction.
To better serve its customers, the bank
created a well-developed branch network
across the country. Currently, to advertise
their products and services in the bank
offices, they usually distribute printed materials – brochures, posters, flyers, etc. Daily
currency exchange rates are displayed on
LED panels.

The integrated solution includes both,
software and hardware. The LED panel
is now replaced by a 50-inch professional
display, a professional player and a web
camera.

The media content is designed to be
managed centrally and fully corresponds
to the corporate vision of the bank. The
bank media content currently includes:
1. Animated product information and
promo videos

The Solution
2. The exchange rates information

The project concept is based on the idea to
create a Digital Media, which is designed not
just to replace the paper brochures and the
LED panels with new industrial displays, but
also to be able to contribute for the overall
positive customer experience. And a special
emphasis is put on the opportunity to use
the Media for promoting and advertising the
relevant bank products.

The solution includes 50-inch professional display, a professional player and
a web camera. The bank media content
currently includes animated product
information and promo videos, daily currency rates information, date and time
and weather forecast.
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is automatically updated through the
corporate website.

3. The broadcasting of useful information of general
importance - like weather forecast and time, also attracts
visitors’ attention. These dynamic information components are
also updated automatically.

Besides the content management
software, used to create and to visualize the
media content, this specific bank solution
requires an additional software application
for audience analysis. The idea is to provide
the bank a necessary feedback, regarding
the different bank visitors types.

We installed a camera for collecting

Without identifying and saving

a real-time graphical information.

of any private information.

The collected information is then
analyzed and the visitors are divided

The application also reports

in categories by gender and are

the average time of viewing

defined in four age groups: 0-12;

of the media content.

12-35; 35-65 years and 65+ years.
The report with indicated time

...and could be accessed

periods is automatically sent

through web interface.

to the server...

The Results
The information gathered by the analysis
software, provides quite a complete picture
of the advertisement campaigns impact. The
collected data would provide information
about the traffic flow and how many customers had a look at the display, how long
each of them had watched the broadcasted
information during the certain days of the
week and different hours during the day. The
bank may use all this information to enhance
the individual approach to its customers and
also to create a properly designed media
content, e.g:
• To determine the right duration of the
commercials, according to the previously
measured average viewing time;
• To improve their messages to customers, when defining which of the commercials
had arouse the audience impression and
won its interest (i.e. which of them had been
watched for the longest periods) and what is
the type of the audience for which they had
been intended for.

Co-operation
As long-term partners, the both companies
know well each other. The bank already had
a clear conception which of their offices
would be the first to start the project and
even where would be the right place to
install the media display. The choice to use
the additional analysis software is naturally
connected to the intention of the Bank to
maintain individual approach to customers.
RISK Electronics team inspected the
bank office site and defined, that the most
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appropriate display sizes should be 50-inch
or 65-inch, designed for 16/7 operation. The
display position and the room lighting were
among the essential factors to choose the
appropriate camera for the analysis software.
Both companies worked very closely
together to connect the digital media to the
server and the resource bank web site.
The goal was to establish an automatic
real-time download of the exchange rates
for the day and to arrange this to be done
centrally for all bank branches in the future.

Future Steps
The bank intends to use the system’s capabilities to promote its products to the relevant
target groups in its larger offices throughout
the country. Based on the analysis, they
would be able to define different approaches
and broadcast channels with different content, associated with different timetables.
One of the key innovations of this project
is the centralized content management and
the remote real time software and technical
support. This provides the following advantages for the bank:

• An opportunity to load real-time
promotional offers and materials,
which could increase the share
of the finalized deals

• The remote system monitoring would
reduce the standby periods in cases of
display failure

• To apply the option for automatic
shutdown during the night hours, in order
to optimize the display usage.

• Automatic system software update during
non working office hours.

• The centralized management of the
system will contribute significantly to the
potential growth of productivity and for the
cost optimization.

• Last but not least, the use of Digital
Media in the bank branch offices would
considerably contribute for improving of the
overall customer experience.

About RISK Electronics

RISK Electronics is one of the first IT companies in Bulgaria. The name of the
company stands for strategy and transformation consulting as well as the innovative development of process and software solutions and the operation of aligned IT solutions,
infrastructures and business processes.
As a leading system integrator, we have the processes and structures necessary
to support our clients locally and according to their specific requirements. We maintain
our own network consisting of 28 centers with more than 60 employees.
Our approach is to work in close collaboration with our partners and customers and
that is the core of our business.

Contacts
RISK Electronics
1138 Sofia, Bulgaria
2L, Samokovsko shosse blvd.,
tel.: (+359 2) 917 54 23
e-mail: office@risk.bg
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